ISTLONDON /

TOASTMASTERS

How to Evaluate a Debate

Speeches have four general purposes

To Inform

To Persuade

To Inspire

To Entertain

The debate speech is entirely abpetsuasion- it is a specific appeal to a particular poinv@w set against another’s.
A normal speech can be assessed by looking atrdpsteucture and delivery.

These still apply but are often defined by howdebate is arranged. The debate organiser choaségpils (content), how the debate is run (strugture
and sometimes what people can do (delivery).

The Three Appeals

Evaluating a debate also needs to be looked atghrthe argument appeals:

Logos - reason through the quality of the argumenin the speech
Pathos — connection with audience’s emotions
Ethos — strength of the speaker’s personality or dracter

There is emphasis on logos, the reasoning of amaggt, but no-one wins a debate by this alone lsecpeople require emotion to do something. The
character of person matters because of credilgifity sense of honesty. It is the balance of thedentim the debate; the harness of emotion andsethic
reason. Be very careful here. Appeals to emofpaths) and appeals to authority (ethos) on their aethinking fallacies (weaknesses in thinking)




TTONDON s~ 7
STLONDON I
Example:

A party is putting forward the argument to incretessees to fund a policy that will reduce child pdye

Pathos If we don’t spend the money, all the childrenlwsiffer. (Emotional but manipulative because thenmeo reason. This is appeal to emotion)
Ethos: We've been working in child welfare for 20 yearsd know what we are doing. (This is an appealtbaity but no evidence)

Logos: Research compiled by analysts suggests effeasudts. (Factual but no emotional reason to suggemple you don’t know)

In combination: The evidence shows that this policy offers the pesspect to maximise child welfare for the behefiwider society. Our party will
ensure that right people are in place to ensurentireey is spent wisely.

It is oftenthinking fallacies that undermine an argument by reducing its strerigte more that a speaker uses fallacies to justifgrgument, the
weaker it will be. So evaluating how convincingebdter is starts with key reasoning fallacies. Heesthe most common ones you hear are:

Appeal to emotion — Manipulation of emotion “thiakthe children...”

Ad Hominen — attack the character of your opponent

Appeal to Authority — Using an authority figure iead of an argument “God says so..."
Strawman — Misrepresenting someone’s argument

Bandwagon — everybody does it so it must be right

Slippery Slope — if we allow A to happen, then 41 ¥allow

Loaded Question — a question that closes off resgon

You may note that they are mostly expressions tifgs ethos or logos. For example, strawman is\eep&on of logos; appeal to emotion is 100%
undiluted pathos; appeal to authority is 100% wridd ethos.
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Presuming that 3 veal or perceved relatonship befween, MERIRESTNG I emcdonal rsponss inplece of 2 vad or
[hings meams that one b the couse of the other. compeliing amument.
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or 3 fallacy s been made, that tt fs nacessarily wroni

| personal
g Pnercreduhty

Saytng That bacause one finds somstiing difcult to
urdierstand that f's therefore ot true

Asserting that if we allow A to happen, then Z wil
conseguently happen too, theretore A should not happan

ﬁ::dmg

Hhowing the posiposts or making up evceplions whan a
Clasm 15 Showm 10 De Else

! the gambler’s
| fallacy

Balieving that uns’ ocour o statistically Indepandent Appesiing to populariy or the Tact that many people do Makiny wihat could e called an appeal (o purity &5 3 way
phemomena such a5 Touletis whes spns. Arqumend

somethiry as B0 altempbed form of vaidation to ditsmriss Televant oriblclsms or fiws of an
I"s] black-or-white

Aicting having ko sngage with criicism by tuming tt
back on the Im-mmmmm

Asking @ uestion that has an assumption bult into s SEying that the burden of proaf lies Tvot with the person Uistréy diouble meanrsgs or ambiruties of Languare o
tht I can'T De answered Without SppeanTsy quilty. TRaking thia CLatm, bat With SomBone eise t Gisprove.

misiead of misrepresent e tth

Judqgtnyg somiething good o bad on fhe basts of whers
comes froem, or Troam whom it comes.
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& circular arqurment inwiich the conciusion s ncudad Cheary-plcicing dats clusters to suit Zn aryument, or Saying that a compromise. or middle point, between teo
Inthe pramise. finding & pattern to fit & presumpdon. Extremes & the truth,
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of 2 valid arqument, espectally o dismiss statistics

Wihene two altemalive states ame presented as the ony
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Ustneg the opinion of position of 2N BUthority Mgure, of
tnestifution of suthority, in place of an sctusl arqument
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